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Hon'ble Minister for CA, F&PD at the launching of the “Electronic 

Negotiable Warehouse Receipt (eNWR) System” and “WDRA Portal



Hon'ble Minister for CA, F&PD reviewing status 

of implementation of NFSA in States

Hon'ble Minister for CA, F&PD releasing booklet 

on achievements of the Department 
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thHon'ble Minister for CA, F&PD during 48  convocation 

of NSI, Kanpur
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Note: The above norms include a Strategic Reserve of 3 million ton of wheat and 2 
million ton of rice.  

36



37



38



39



40

Swachhta
Shapath

Nukkad
Natak

Drawing
Competition



41



42



43



44



45



46

Financial assistance provided to West Bengal, Andhra Pradesh, Telangana and 

Odisha for setting up state level PSF.
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List of
  

Commodities Monitored by PMC

Total No. of Commodities :
 

22
 

Grains & Pulses

 
Edible Oils (Packed)

 
Vegetables

 
Others

Rice

 

Groundnut Oil (Packed)

 

Potato

 

Sugar

Wheat

 

Mustard Oil (Packed)

 

Onion

 

Gur

Atta (Wheat)

 

Vanaspati (Packed)

 

Tomato

 

Milk

Gram Dal

 

Soya Oil (Packed)

   

  

Tea Loose

Tur/Arhar Dal Sunflower Oil (Packed) Salt Pack (Iodised)

Urad Dal Palm Oil (Packed)

Moong Dal

 
  

 

102

102
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The regular monitoring of prices and appropriate policy interventions have 
contained prices of food articles during the period 2014-15 to 2017-18 as is 
reflected both in WPI Food Articles Inflation and CPI Combined Food Price 
Inflation during the last four years.



49

 To align the 32 year old Consumer Protection Act, 1986 to the current 
realities, the Consumer Protection Bill, 2018 was introduced in Parliament on 
05.01.2018. The Bill provides for setting up of an executive agency to be called 
Central Consumer Protection Authority (CCPA), which will look into unfair trade 
practices, misleading advertisements etc., provision for 'mediation' as an alternate 
disputes resolution mechanism to facilitate quick disposal of consumer disputes, 
provision for product liability action arising out of injury to a consumer from a 
defective product, provisions for preventing unfair trade practices in e-commerce 
and direct selling  and several provisions relating to simplification of the 
adjudication process in the consumer Commissions. 

National Consumer Helpline

 National Consumer Helpline has been set up by the Department of Consumer Affairs to 
handle consumer grievances through toll free no. 1800-11-4000 and also through a short 
code 14404.

 The numbers of consumer helpline agents were increased from 14 to 60 in 2016 so as to 
make the consumer helpline efficient and reduce the waiting time for getting connected to 
agents for lodging the complaints 

 To ensure speedy disposal of grievances, the National Consumer Helpline has partnered 
with more than 400 companies including major e-commerce, product and service companies 
(as convergence partners) whereby complaints received are forwarded online to them and 
monitored by the helpline.  Efforts are being continuously  made to increase the number of 
convergence partners.

 Six zonal consumer helplines with ten help desks each were established at Ahmedabad, 
Bengaluru, Guwahati, Kolkata, Jaipur & Patna to attend to the consumer grievances in the 
regional languages.   

 A  web chat facility has also been launched in March, 2017 to enable the consumers to seek 
guidance with regard to their grievances from the National Consumer Helpline.  
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 The portal handles roughly four lakhs consumer grievances in a year.  Under 
the convergence programme National Consumer Helpline has partnered with more 
than 400 companies. 
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 Indian consumers are increasingly going online for financial transactions, 
e-Commerce, exchanging emails or simply surfing the internet for information. The 
Department in collaboration with Google ran a one year campaign in 2017-18 to 
protect the consumers in online environment and for raising awareness amongst 
them. 

In order to address the grievances pertaining to misleading advertisements in March, 
2015, a portal Grievances Against Misleading Advertisements(GAMA) was launched 
and can be accessed at https://gama.gov.in. Consumers can register complaints 
against false/misleading advertisements on this portal. 

Till date, a total 7636 complaints have been registered on the GAMA Portal. Of these 
4113 complaints have been resolved.

GRIEVANCES AGAINST MISLEADING ADVERTISEMENTS(GAMA)
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Hon'ble Prime Minister, Shri Narendra Modi inaugurated first ever two days 
International Conference on Consumer Protection organised by India for East, South 
and South-East Asian countries on 26-27, October, 2017 with the theme 
“Empowering Consumer in New Markets” which was attended by 1600 participants 
that included delegates from 19 countries. Moving forward and institutionalizing 
regional co-operation was agreed to. 
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 A Mobile Application for Networking of Consumer Fora was launched in December 
2017 for complainants to track case status, judgments and retrieve other information 
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A microsite (https://goo.gl/8Xcyhu) was launched in December, 2016 in 
collaboration with “Google India” to educate consumers on internet and digital 
safety.  FAQs on Internet Safety, Safe Financial Transactions and e-commerce 
are available in the microsite.
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 The Department has been carrying out a country wide multi-media 
awareness campaign, namely “Jago Grahak Jago” on various issues 
related to consumer rights.  “Jago Grahak Jago” campaign today has 
become a house hold name.

 The Department promoted video spots on various consumer related 
issues such as the rights of Consumer, Grievance Redress system, MRP, 
ISI and Hallmark. These are telecast through Doordarshan and various 
Satellite channels.

 USE OF NEW MEDIA: 

 In 2017-18 new media like digital 
cinema has been utilized for 
consumer awareness campaign. 
Three contests were posted on 
Mygov portal to crowdsource video 
clips, jingles and mascot designing in 
respect of “Jago Grahak Jago” 
campaign with the intent to capture 
the imagination of young generation 
and engage them in consumer 
awareness activities.

 Conferences, exhibitions and melas 
to showcase the achievements of the 
Department are being organized with 
participation of National Test House, 
Bureau of Indian Standards, National 
Consumer Helpline, Legal Metrology 
Division and Voluntary Consumer 
Organizations. 

 NEW INITIATIVES IN THE FIELD 
OF CONSUMER AWARENESS

 In order to create awareness amongst the people living in rural and 
backward areas, this Department is taking part in important 
fairs/festivals across the Country. The Department took part in the 
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Shravani Mela, Sonepur Mela, Prakashotsav in Bihar, Nagaur Mela 
in Rajasthan, Ambubachi Mela in Assam. 

 This Department has released one short film on the occasion on 
thInternational Conference on Consumer Protection (26-27  October, 

2017) where the Hon'ble Prime Minister spoke at length about 
consumer empowerment. 

 An exhibition was set up on occasion of the International Conference 
to give a digital and design experience to the visitors and also to 
expose them to the various activities performed by Department of 
Consumer Affairs. 

 Also, an exhibition exhibiting the creativity and imagination of school 
children in form of paintings was set up in Vigyan Bhawan, New Delhi 
on the occasion of celebrating National Consumer Day 2017.   
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A National Consultation meeting of the State Secretaries and Controllers of 
Legal Metrology for strengthening Legal Metrology was convened by the 
Department of Consumer Affairs, Ministry of Consumer Affairs, Food and Public 
Distribution, Government of India at  New Delhi on 18th March 2017.
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 Goods displayed by the seller on e-commerce platform shall 
contain declarations required under the Rules.

 Specific mention is made in the rules that no person shall declare 
different MRPs (dual MRP) on an identical pre-packaged commodity.

 Size of letters and numerals for making declaration is increased, 
so that consumer can easily read the same.

 The net quantity checking is made more scientific.
 Bar Code/ QR Coding allowed on voluntarily basis.
 Provisions regarding declarations on Food Products have been 

harmonized with regulation under the Food Safety & Standards Act. 
 Medical devices which are declared as drugs, are brought into 

the purview of declarations to be made under the rules. 
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To enable dissemination of Indian 
Standard Time in the country, 
budget provision has been made 
by this Department for the 
dissemination of the same through 
the five Regional Reference 
Standards Laboratories located at 
A h m e d a b a d ,  B e n g a l u r u ,  
Bhubaneswar, Faridabad and 
Guwahati with the cooperation of 
NPL. 
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2017-18
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• After an extensive and laborious exercise 
for 2 years involving around 1000 experts 
under 22 Expert Panels, the Bureau of 
Indian Standards brought out modern 
state-of-the-art new version of the Building 
Code, namely, National Building Code of 
India 2016, which revises the earlier 
version of 2005. 

• The document covers all aspects relating 
to building planning, design, construction, 
operation and maintenance. Substantial 
improvements have been incorporated for 
ensuring structurally safe and disaster 
resistant buildings.  

• Due importance has been given to 
accessibility of buildings and built 
environment for persons with disabilities 
and the elderly, fire safety of modern 
complex and high-rise buildings, use of 
new/innovative building materials and speedier construction through prefab 
technology, modern plumbing and building services.  

• New features such as ICT enabled buildings and management of constructed 
building assets and facilities have also been introduced.

• The NBC 2016, with its vast coverage on accessibility, low income housing, rural 
and hill area habitat planning, structural safety of buildings in regions prone to 
natural disasters like earthquake, environmental sustainability etc. can prove to 
be of great socio-economic relevance including for Accessible India Campaign 
of the Government of India. 

• The provisions on use of new/innovative materials and technologies and on 
prefabricated construction techniques can give fillip to speedier construction to 
meet the objectives of Housing for All by 2022 as envisaged by the Government 
of India.  

• The provisions on information and communication enabled buildings will 
facilitate implementation of the vision areas of Digital India Campaign.  

• The Code also contains administrative aspects prescribing norms for time bound 
building approval based on integrated approval process from all concerned 
agencies through single window clearance approach and adopting online 
process, thereby promoting Ease of Doing Business.
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Hon'ble Prime Minister.
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Under the Swachhta Mission, this Department has initiated two schemes, namely, 
(i) Clean Consumer Fora and (ii) Clean Market.  

Under the scheme “Clean Consumer Fora” financial assistance @ Rs 25,000/- per 
toilet is being provided for construction of three toilets – one for men, one for women 
and one for Disabled- in District Fora. Funds have been released to 23 States/UTs 
for construction of 971 toilets. 

Swachhta Pledge for Swachh Bharat

Nukkad Natak outside Krishi Bhawan



The other scheme is “clean market” under which financial assistance @ Rs 
15,000/- per month will be provided to the Voluntary Consumer Organisations 
(VCOs), which will identify a market place for carrying Swachhta related 
activities.

The Department observed Swachhta Pakhwada during 16-28 February, 2018. 
During the Pakhwada, various Swachhta related activities were undertaken 
such as cleanliness drive in the sections, Nukkad Natak on Swachhta, publicity 
campaign on Swachhta. The field organisations under the Department- BIS 
and NTH were asked to adopt schools and bastis for carrying out Swachhta 
related activities. The Pakhwada commenced on 16th February with 
administering of Swachhta Pledge by Secretary, Consumer Affairs.  

Swachhta Seva Abhiyan
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Consumers...
       assert your Rights

Narendra Modi, Prime Minister

Consumer
Mobile App

for Consumers

Online Complaints :
www.consumerhelpline.gov.in @consaff

@jagograhakjago
1800-11-4000

or 14404
(Toll Free)

National
Consumer
Helpline :

14404

D
es

ig
n

 &
 P

ri
n

te
d

 a
t:

 V
ib

a 
P

re
ss

 P
vt

. L
td

.,
 9

8
1

0
0

4
9

5
1

5


